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About i-Publishing Consultants

·Background: education, cultural diplomacy, arts promotion, 

publishing, charity management and information technology

·Technology: content management and XML authoring, publishing 

business management, web development and membership / 

community management

·Social media research: In-depth interviews with publishers, 

community managers, online editors, networks managers; 

conference presentations
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What we do

·We help professional and membership organisations, publishers and 

others to engage with and manage their communities of interest

·We provide a practical approach to Web 2.0 via analysis, strategy, 

project management and implementation
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Our links with PARN

·Online communities research

In depth interviews with:

TES Connect

BMJ Group ðdoc2doc

Sage Publications ðMethodspace

RSA ðRSA Networks 

·Joint consultancy

Developing stronger professional and member networks online
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·77% now trust family and friends above retailers

·3 x more likely to trust peers over advertising

30/03/2010 5

The recommendation generation



i-Publishing Consultants Ltd ©2010

How online behaviour is evolving

·83% of the Internet population participates in some form of social 

media

·1 out of 11 minutes online is within a community
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A blunt warning (18 months ago)

·ôAssociations... stand to lose... their very reason for being if they 

cannot move their professionals into their digital environments.õ

International research and advisory firm Outsell: 

CEO Topics ðSocial Communities & Expert Networks  © Outsell, Inc.
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Why is this business critical?

·ôOwning a platform or community allows for unique ways to 

recombine and leverage content within and across communities, 

and further embeds and strengthens the community ðcreating an 

upward spiralling, positive momentum cycle.õ

CEO Topics ðSocial Communities & Expert Networks  © Outsell, Inc.
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US Associations (18 months ago)

·ASAE (American Society of Association Executives)*  and The Center 

for Association Leadership conference, July 2008

·òFor all the buzz and energy around this subject at the conference, 

though, there were relatively few examples of major initiatives 

to implement social networks within associations (as opposed to 

experimenting on Facebook and LinkedIn).ó

· * ASAE serves 10,000 associations that represent more than 287 million people and 

organizations worldwide.

SOURCE: ôReal Worldõ Value ðSocial Network Lessons from the Association Sector: 

http://www.member -to-member.net/2008/09/the -value-of-real-world -value---

social-media-lessons-from-the-association-sector.html#more
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Case study ðASCRS ðuploading videos
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American Society of Cataract and Refractive Surgery 
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Case study ðASCRS - Benefits

· Helping the association achieve its core education and 

networking mission

· Enriching professional development through content 

creation and peer -to-peer education

· Appealing to 10,000 + opthamologists in the developing 

world that theyõd never been able to reach before.

SEE: http://www.member -to-member.net/2008/09/the -value-of-real-world -

value---social-media-lessons-from-the-association-sector.html
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