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About i1-Publishing Consultants

Background education, cultural diplomacy, arts promotion,
publishing, charity management and information technology

Technology. content management and XML authoring, publishing
business management, web development and membership /
community management

Social media research: In-depth interviews with publishers,
community managers, online editors, networks managers;
conference presentations
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What we do

We help professional and membership organisations, publishers and
others to engage with and manage their communities of interest

We provide a practical approach to Web 2.0 via analysis, strategy,
project management and implementation

. P
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Our links with PARN

Online communities research
In depth interviews with:

TES Connect

BMJ Groupddoc2doc

Sage Publicationsd Methodspace
RSAORSA Networks

Joint consultancy
Developing stronger professional and member networks online
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The recommendation generation

77% now trust family and friends above retailers

3 x more likely to trust peers over advertising

' P
30/03/2010 i-Publishing Consultants Ltd ©2010 5 i



How online behaviour is evolving

83% of the Internet population participates in some form of social
media

1 out of 11 minutes online is within a community
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A blunt warning (18 months ago)

GAssociations... stand to lose... their very reason for being if they
cannot move their professional s I

International research and advisory firm Outsell:
CEO Topicsd Social Communities & Expert Networks © Outsell, Inc.
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Why is this business critical?

dOwning a platform or community  allows for unique ways to

recombine and leverage content within and across communities,

and further embeds and strengthens the community dcreating an
upward spiralling, positive momen

CEO Topicsd Social Communities & Expert Networks © Outsell, Inc.
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US Associations (18 months ago)

ASAE American Society of Association Executives)* and The Center
for Association Leadership conference, July 2008

oFor all the buzz and energy arou
though, there were relatively few examples of major initiatives

to implement social networks within associations (as opposed to
experimenting on Facebook and Lin

* ASAE served 0,000 associations that represent more than 287 million people and
organizations worldwide.

SOURCE: 0 Re a | 0Sdmal Nettv@rk Le¢ssdnsifimm the Association Sector:
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Case studyoASCR® uploading videos

American Society of Cataract and Refractive Surgery

Login ﬂ Join

ASCRS

EVGSIlaGGMﬂ

The Global Ophthalmic Classroom

~ All Results | Images ‘( Videos WI Presentations | CATARACT INNOVATIONS AND REFRACTIVE PEARLS

’&’ Enter Keywords ‘ The 2009 EyeWorld
o . Live Surgery Program
) | Recent Searches: diabetes | ptosis | myopia ' CLICK HERE TO

CVIEW THE PROGHAM

ASCRS Other Meetings Repurposed in conjunction with

ASCRS Symposia
EyeWorkd =
2009 ASCRS Symposia 2008 ASCRS Winter Update Corporate Mornings
San Francisco, CA, Apr 3-8 Cancun, MEX e Feb 3-8
View Session llsnnq 2 | View Session Listing

EyeWOrM Symposia (©) EyeWorld Events

2008 ASCRS Symposia 2008 ASCRS Symposia
Chicago, IL @ Apr 4-8 Chicago, IL @ Apr 4-8
View Symposia Listing View Event Listing

2007 AAO Annual Meeting ] 2007 AAO Annual Meeting
New Orleans, LA ¢ Nov 9-12 New Orleans, LA ¢ Nov 9-12

View Sympaosia Listing View Event Listing

What's Happening in eyeCONNECT @

Click to Play
Title of post Date of Post | Author of post O R L K
Mouse Over thumbs for more details m
RE:cataract after refractive surgery 02/20/2010 | Robert Nasser Click here to Post Your Video

RE:cataract after refractive surqery 02/20/2010 | _Michael Wona u Imaqe Library Snapshot \
@ Internet | Protected Mode: On fa v H100% v
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http://www.eyespacemd.org/

The Global Classroom

Helping the association achieve its core education and
networking mission

Enriching professional development through content
creation and peer -to-peer education

. Appealing to 10,000 + opthamologists in the developing

SEE:
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 US nonprofit social networks (2009)*

Soci al net works are now iIintegral to t
resources to them - 30.9% have at least one community on their site

74.2% of non -profits have a presence on Facebook (average community
size = 5,391 members)

Common metrics: number of members and volume of user generated content

Very little revenue generated on these communities, via fundraising and
advertising

Olhnouse soci al net workso, built using
vendors, with none dominant, apart from Ning with 18.5%.

* 2009 survey of over 900 US non -profit professionals:
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http://www.nonprofitsocialnetworksurvey.com/

Strategies for building membership

O Run when you hear oTwitter strategy
cart before the horse. Instead, f ocus on how youdol !l un:
Then choose a business objective. 0

Social Media Trends for 2010: Jeremiah Owyang Partner, Customer Strategy, Altimeter Group

See:

OYou need more than shiny digital, ne
Facebook Twitter and Facebook alone are not a strategy

0l tds about buil ding membership in th
with it more effectively and engaging it in doing things for you. What people
want is an authentic relationship t hat | ust happens o0

ThomasGensemer Bl ue St ate Digital and Barack Obamads
Show, BBC Radio 4, 6 January 2010. Download the podcast from
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Research and listening are key

ol n 2009, Procter and Gamble wil/l
to reduce the amount spent on traditional research by half and
devote the remaining 60% to Ol 1 st

Kim Deker, VP, Global Consumer and Market Knowledge, Procter and Gamble (Forrester)

(But what has Nestle been up t0??? )
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The Death By Chocolate Strategy?!

Nestl e, Palm Oil, Orangutans

0 T hoeline protest over Nestle's use of palm oil linked to deforestation in
Indonesia continues unabated over the weekend. One only needed to check-
in on the Nestle's Facebook fan page to see that anger and frustration over
the company's palm oil sourcing policies, as well as its attempts to censor a
Greenpeace video (and comments online), has sparked a social media
protest that is noteworthy for its vehemence, its length, and its bringing to light
the issue of palm oil and deforestation to a broader public. 6

30/03/2010 i-Publishing Consultants Ltd ©2010

Nestle @Paul Griffin - that's a new understanding of
intellectual property rights. We'll muse on that. You can
have what you like as your profile picture. But if it's an
altered version of any of our logos, we'll remove it form

this page.
7 hours ago - Report

Paul Griffin Not sure you're going to win friends in the
social media space with this sort of dogmatic approach. |
understand that you're on your back-foot due to various
issues not excluding Palm Qil but Social Media is about
embracing your market, engaging and having a
conversation rather than preaching! Read

www.cluetrain.com and rethink!
7 hours ago - Report

Nestle Thanks for the lesson in manners. Consider
yourself embraced. But it's our page, we set the rules, it

was ever thus.
7 hours ago - Report

Darren Smith Freedom of speech and expression

7 hours ago - Report

Nestle you have freedom of speech and expression.
Here, there are some rules we set. As in almost any
other forum. It's to keep things clear.

7 hours ago - Report

Paul Griffin Your page, your rules, true, and you just
lost a customer, won the battle and lost the war! Happy?

7 hours ago - Report

15

i-P


http://www.greenpeace.org/international/campaigns/climate-change/kitkat
http://www.greenpeace.org/international/campaigns/climate-change/kitkat
http://www.greenpeace.org/international/campaigns/climate-change/kitkat
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2 movie ;)
° RT @larissameek: There&apos;s some awesome social drama

4 X; o = ke %
going on at Nestle&apos:s Facebook fan page - hitp //bit Iy/dcEAAA (expand) -hagoy hour near SF
#whoneedsTV? #haiku
9 minutes ago from TweetDeck - Reply - View Tweet Zlistening to"
love OR hate
flight

socialpond: RT @dirktherabbit: There have been stacks of posts about nestle /
greenpeace but @karalee_&apos:s is well worth reading http.//bit Iy/ct5ZmL (expand)
10 minutes ago from HootSuite - Reply - View Tweet

Luuh_Simmons: Leite condensado, caramelizado, com flocos crocantes, chocolate
nestle, g provar ? KAOSKAOSKASOAS

11 minutes ago from web - Reply - View Tweet

christabelaroo: RT @RealBillBailey: http//www guardian co uk/sustainable-
business/nestle-cargill-paimoil more info re: paim oil
15 minutes ago from web - Reply - View Tweet

candyholics: Nestle Yorkie http/candyholic com/nestle-yorkie/
15 minutes ago from WP to Twitter - Reply - View Tweet

Aalia: Agree RT @dirktherabbit There&apos:ve been stacks of posts about
nestle / greenpeace but @karalee_&apos:s is well worth reading

hitp //bit ly/ctSZmL (expand)

15 minutes ago from Tweetie - Reply - View Tweet

ClemensRettich: RT @AceConcierge: How NOT 2 do Social Media.
#Nestle&apos:s Facebook Meltdown. hitp //bit ly/asK6ta (expand) [Thanks for
posting. | was looking for this!

16 minutes ago from TweetDeck - Reply - View Tweet

sandrakubera: RT @csommer: Hu? £Nestle wants to delete my profile pic?
1&apos;m curious about how you will do this M&M

@ Intemet | Protected Mode: On
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Strategies for building membership

df you came up with a marketing plan that put ten new, excited activists in
your chapter meetings next week is that @exciting 6for your existing
members or derrifying &

At | east 5 ti mes out of 10 the answer
because there is an organisational resistance to change .0

oYou need to commit organisationally t
going, this is where membership communications is going and we need to
figure out what the 5 year plan i s, n
ThomasGensemer Bl ue St ate Digital and Barack Obamads
See:
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al © medi a

Learning the art of listening to your communities of interest

Developing a stronger affinity with and amongst people in
audiences who want or need to belong

Putting engagement at the centre of your organisation

Leveraging community building via genuinely interactive websites

o P
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7 0 S 0 cNetvbriong?

- No not really. At least not (just) social but (also):

Professional
Purposeful
Productive

The most important word Is:

ENGAGEMENT

O P
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ase Study- CIMAsphere

and ethics

Events and CPD courses

m Chartered Institute of Our locations  Aboutus Jobs
Management Accountants
Home Study with us Students Memb: ploy P
Discussion boards Groups Blogs Ask the expert C ity C y di Y
CIMA home

CIMAsphere

Latest blog posts Latest from the sphere

Morally indefensible - and
expensive?

1 day 22 hours ago

A President's journey: part two
2 days 2 hours ago

Executive Pay - the moral high
ground ?

3 days 1 hour ago

Only 92 days until my first
Operational Level exam!

3 days 16 hours ago

Exposé- Does your job really
suck?

1 week 2 days ago

More Blogs

Top ten groups

Managerial level study group -
Members: 835

Strategic level study group -
Members: 494

Excel and Access User Group -
Members: 373

CIMA certificate level study
group - Members: 326
Members in Practice - Members:
264

CIMA professional development
- Members: 183

Outsourcing - Members: 174
ERP Zone - Members: 133

Ask The Expert: Practical Experience
- answers released!

Our latest Ask The Expert session gave
you the opportunity in December to submit
your queries about the practical
experience requirements (PER) for

ing CIMA to our in-h
specialist. Now the answers have been

published!
Read part one, part two and part three of the answers.
Group alerts are here!

Want to know what's happening in your
CIMAsphere groups without having to go
looking?

Now you can. Group alerts have been

activated! You can set the email alerts

to arrive instantly, hourly, daily or weekly. Just login and go to
the Notifications tab in your Profile page to set your alerts. Find
out more.

Get into Groups on CIMAsphere

Find focused discussion and networking in our groups for:
Ireland, Strategic Level Study Group, Operational Level, CIMA
in the USA, CPGA Study Group, Managing in the downturn,
CIMA Students Dubai / UAE, CIMA Students India, Islamic
Finance, Zambia FMCG, China b: interest
group, SAP Security and many more...

Featured discussion
This week, our market research team are looking for your
feedback on our new global advertising ign - check out

Your CIMAsphere account

Login / Join

Search CIMAsphere

SEARCH

Business ethics, Career talk,
Corporate finance,
Financial reporting, Law and
regulation, Management
accounting, Networking
and social, Professional
development, Risk
management, Strategic
management / economics,
Studying CIMA,
Sustainability

CIMA Ad Cama

Survey

We're looking for your
feedback on our global
advertising campaign. NB:
campaign imagery is included
in the survey for your
reference. Tell us what you
think - take the survey now!

Latest poll

Should business focus on
long term sustainability

coti

Thought leadership

aaa

82%

of Kaplan
students
passed
their

CIMA

@ Intemet | Protected Mode: On
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http://community.cimaglobal.com/

Case Study- CIMAsphere

CIMAspherelaunched July 2009

10,000 registered members in 6 months

Market insight and thought leadership key to the business case
Ask the Expert, Study Groups and CPD all prominent features

oProviding a reliable service for
Il ncluding enabling them to connec

Watch the 35 minute video of CI MAGs t
Cranfield describing the project at: from the

Membership andNfPBr ea kf ast seminar on 8&V8hatr vi
Me mber Organisations can Learn from t
Madgexand SiftGroupsat t he Law Societyods Hall,

O P
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http://vimeo.com/7096197

Case Studyodoc2doc
By

connecting doctors worldwide

About doc2doc

FAQ Powered by 8MJ Group

Need help? ?
/ If you need help with any part of this site o
please click here to see our FAQs
Forums
Clinical forums Off duty forums Recent discussions

Clinical discussion for venfied doctors only

&  General Practice
Primary careffamily medicine forum

5 Medicine
Medical specialties forum

% Emergency Medicine
Eme’qeqw mﬁ@ﬂﬂe forum

g & Surgery
e Surgical specialties forum

All clinical forums >>

Current medical issues winter Olympics and SEM
By tnolan

"' General
General discussion

The Lockerbie bomber's medical history
By tnolan

Do you have a mentor?

B News & Media

BMJ forums
From the BMJ Group

BMm) BMJ
Discuss what's in the BMJ and on bmj.com

Discuss and follow medical current affairs Bysatiar fiin
y Tiger apology
w Latest Research il B/ Matiram Pun
Machcal rezearch lofum “The original & best HEALTHY OPTION"
o &7 Matiram Pun
4~ Medical Education
V' Medicat education forum )| Spoon Size Matters
" " A 4 B/ Matiram Pun
>>
A ot dutyforums % | To attend or not to attend?
8 | By Drs
. alternative career
Community forums 8y docgizmo

To talk about anything else Kate Moss: is she right?

By News_Sabreena

30/03/2010
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Books Are you a cat or dog person?
Read anything good racently? By csm@csm
@ Intemnet | Protected Mode: On v R100% v

http://doc2doc.bmj.com/
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http://doc2doc.bmj.com/

Case Studyodoc2doc

Launched in late 2008 into a competitive market by BMJ Group
17,000 registered members after 12 months - 1% are very active

Younger doctors a key audience 0dstudent BMJ members automatically become
members of doc2doc

Authoritative, clinically focused and international (other sites are UK or US
focused).

Post-moderated
Open forums and closed clinical forums only available to registered practitioners
Launched with forums defined by subject, geographical location & status

OWe are trying to find out whether having
group wil/l | ead to a different type of <co

User generated content on doc2doc has already resulted in new
ebookf or newly qualified doctors: ¢
than 8,000 downloads .
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10 step community engagement process

Listening: what/ whoos out there?
Objectives . business goals, tangible results?

Technology . usability, scalability, configurability and insight
Seeding. who are your top 5% people/users?

Recognition . reward engagement; provide relevant incentives
Moderation . 1S & Cs; light but firm touch?

Transparency . share, explain and consult; enjoy
Maintenance . continuously evaluate and evolve

Integrate . with offline, employees, CRM, consistent values

10. Measure, Analyse,Learn . ot her wi s e t her e 0S (

]
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Case Study- CTT

The Charity Technology Trust (CTT) promotes and manages the Charity
Technology Exchange Programme (CTX) to provide donated technology
products from partners such as Microsoft, Symantec and Cisco to eligible

UK Registered Charities and Charitable Housing Associations.

CTT partners with San Francisco based notfor-profit technology capacity
building organisation TechSoupto deliver the programme.

Over 6,000 UK charities have benefited from CTX.

See OHealing Hurting Minds summary

In addition CTTMaildesigns and delivers 2 million charity email marketing
messages each month.

O P
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http://www.ctxchange.org/about_ctx/case_studies/childhood_first

Why set up a CTX eXchange community site?

0 We h a \Charitiesh, we have the Technologies;
but we donot Exxlmngedsavwee tlhha&ve envi sage

OCTTOs mission I s not only about -gett
for-profits but also helping them make the best use of it  to further their
own mission. 0

Key Community Goal: O Education, wunderstanding
experiences of what technology can do for not -for-pr of i t s. 0

Building shared visions and best practice. Simple community Q & A.
Helping people save time & access reliable, peer -endorsed info .

Bringing in other sector experience.

O P
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Done
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The CTT

CIT

charity technology trust

Efficiency through the use of technology

About CTT ampaignin ommunication:

Sector News

>

v

v

v

v

18/02/10 - Cashback website
launches online charity
fundraising initiative

18/02/10 - Oxfam to improve
third sector fundraising
through price comparison
site

17/02110 - Coca-Cola to boost
online third sector
communications for Haiti
single

16/02/10 - Peppa Pig
improves online not for profit
communications for
4Children

16/02/10 - Charity heads "can
boost third sector
campaigning through social
networks'

Sign up to CTT's newsletter

Email [ 60_]

[EWitter

We provide fundraising solutions that help your charity raise more money and donated software from
companies, such as Microsoft, that will help you save money on the latest technology.

6,000 y :p“‘ ‘”\‘.Ji‘?o do 2 mi"ion

nties have benefited from chanty email marketing
CTX hardware and software messages are designed and
donations ’ delivered by CTT every month
rtant for

the organisation

y International UK

We ha

money, a

not reduced our
enditure, oth
uld have lost out

Clare Stone B new chanty donors recruited
Manager and un I each month through CTT's

@ Internet | Protected Mode: On
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http://www.ctt.org/

Search the communsty: | 2T 21

the eXchange

Home Invite MyPage Members Groups Opinions Polls Surveys Articdes Photos FAQs Charity Technology Trust Home

charity

&2 pilotlight

Helping
charities grow

Did you know that some of the world's
leading technology companies will 9 symantec. %n—m '::I|Is.élc:'
Points: 510 donate their products to UK charities?

<(0)

We give you a
Welcome to our Beta Test! BOOkShOp
A very big welcome to the eXchange and thank you for agreeing to take part in our »

beta trial. Over the next couple of months we're hoping that you'll make use of the site,
sharing your questions and your own ideas, and most importantly, giving us your honest

ons feedback! i
immmunmes | Audio
% e s conferencing
www.itdcommunities.org.uk for charities
-
W Three Powerful Social Good Trends in 2010 CTX Updates and
Bk s e ad0 "3 Powerful Social Good Trends in 2010" by Ben Rattray (Mashable, Announcements
o e January 2010) "2009 saw a proliferation of online charity events, Whiidiies:7. Veiareda o
rmard has made a profie competitions, and “friendraisers” that spilled across Twitter () and Available Pgra
ypdels Facebook () and filled e... >
about 2 minute ago l months ago
| sreate:b; e a on 28 Jan at 12:08
lew: plies
g o Eagle Conferencing
g Introduces Value-Added
.- ¥ Online help for social care organisations Press Services In UK And Donates
Release Conference Call Services To
UK Charities

"Online help for social care organisations Press Release" (CTT press 4 months ago
release, 17th December, 2009) The Social Care Institute for |

] P
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|
| B

on 08 Feb at 16:00
#2 C_J created the

| survay Weolcome Sutvey

on 23 Jan at 15:16

wos 23 crasted the
¢ Fundrasing Tios

on 29 Jan at 02:51

“¢2 g respondad to the

Hosts
Q Join
3 members

m
Management
©Q Join

3 members
Northern
Ireland

©Q Join

3 members
Arts

Q Join
4 members

Youth

Q Join

4 members
CRM

Q Join

3 members

Sharepoint

alks o
2 members

provides results from the analysis of do...

Created byl le2la on 08 Jan at 13:17
Views 1 Reples 0

¥ 5 reasons Twitter makes sense for business -- and
IT

Computerworld (October 5, 2009 ) - Many IT shops consider
employee use of social media a nuisance or time waster. And though
LinkedIn and Facebook offer a of b value, it's not
difficult to understand why. Twitter might look like just anoth...

Created by l Richard on 09 Oct 2009 at 15:35
Views 10 Reples 0

W Can Facebook icons help reach people/ make
money for non-profits?

"Remember those small digital gifts people send you on Facebook?
Maybe you got a cake icon on your birthday or a heart icon on
Valentines Day. The tiny icons are actually worth millions of dollars to
Facebook. According to the Silicon Alley Insider blo...

Created byl @ela on 08 Jan at 21:23
Views 4 Responses 3 Comments 0
7 Incentive & available!

W Did your home working technology excel or
disappoint in the snow?

with all the snow, a lot of people finished up trying to work from
home. How successful was your technology in helping them to do
this?

Created by u

nard Con 11 Jan at 10:36

i-Publishing Consultants Ltd ©2010

Charity Technology Exchange

| web Conferencing Tools:
1 Right for You?
on Fri at 20:00

| Honprofit Weekly Picks
| on Thu at 01:16

y Tags

| Charity Casestudy Digital
Inclusion fundraising Manageme
nt Products Sharepoint Social

‘ Networking
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CTX eXchange community setup

Current potential population of 8,000 organisations.
ONot jusbdHthmedeodgum | ot of content we

dnitially we anticipate people will be quite passive : consuming more
than interacting . So wedve spent a | ot of ti
etc for people to read e.g. from our partner and US publication

which a lot of IT people in the UK charity sector are
unaware of .0

OWe will then | ook to encourage Cco0mme
articles for us as they will see this as a good platform doriginal, opinion
pieces of content to add to the initialre -pur posed content . O

O P
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http://www.computerworld.com/

CTX eXchange community setup

Focuson core registered members on whom CTT has information and
criteria of interest:
Organisational Mission
Geographical location
. Technology interest

Their profile information  will be pre -populated and they will be invited by
email to join / check out the beta site.

CTT hasrecruited an intern  to populate the site.

Building incentive in from Day 1 dincentivise early activists - offer free
places at National Digital Inclusion conference etc.

O P
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CTX eXchange community setup

CTT plans to convert lurkers into engagers by providing specific points
rewards for adding information and engagement.

O Peopl eds points acquisition will giwv
Il nterests and opinions. 0

Based on this we will create focus groups within closed groups on the
platform.

FinalWord: 61 am not | ooking for this to
can tack on to Facebookbut as a purposeful community that they want and
need to be part of . 0

O P
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Getting engaged?

Who do you want to reach?

Customers, consumers, members, subscribers, employees, enthusiasts, other
stakeholders?

What are your objectives?

Spread your message? Enable word of mouth marketing? Monitor brand perception?
Support customers? Gather and develop ideas?

How will you engage in relationships?

Query your audience? Energize advocates? Run surveys and online polls? Facilitate
discussions? Seek opinion? Just listen and learn?

O P
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Groups include
consumers
participating

in at least one of the
indicated activities
at least monthly.

Creators
24%

- Publish a blog

- Publish your own Web pages

- Upload video you created

- Upload audio/music you created

- Write articles or stories and post them

Conversationalists
33%

- Update status on a social networking site™
- Post updates on Twitter™

~

Critics
37%

s Post ratings/reviews of products or services
- Comment on someone eise’s biog
- Contribute to online forums

2= Contribute to/edit articles in a wiki

Collectors
20%

S
” - Use RSS feeds I
- Vote for Web sites online

= Add“tags” to Web pages or photos

59%

= Visit social networking sites

=
- Maintain profile on a social networking site J
~

K-Readblogs

Spectators
70%

- Listen to podcasts
. = Watch video from other users
- Read online forums

= Read customer ratings/reviews -

Inactives
17%

.= Read tweets

\

None of the above J

Base: US online adults

Source: North American Technographics®™ Empowerme
*Conwversationalists participate in at least one of the indicated activities at least weekly.

nt Online Survey, Q4 2009 (US)

56291

30/03/2010

Socwurce: Forrester Research, Inc.
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The engagemen activity pyramid

m
_ People tend to start at the
PrOdUClng bottom and work up

SOURCEHhttp :/mww.slideshare.net/charleneli/understand-your-customers-social-behaviors

@
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The avid lurker

OAl t hough I dm not a r elgkerlaadleaqpsost e
much from the communities. | find reading about the applications

of employment law and knowledge 10x more useful than sitting

with a textbook or magazine article and the communities are the

main way 1 n which I devel op my kn

0The communities are invaluable to me and the primary reason | renew
my CIPD membership each year. 0

SOURCE:!
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So many platforms to choose from

e # webjam

£ Joomlal
...because open source matters

» telligent ekiron L

What do you want

Vourrcvebsiie to do? Librios

comment
ecnnologies k'nsh'p

llllllllll

m-mw EPISERVER
’ - Je i demand ‘ MEDIA ';.k‘ FreshNetworks

\/\/\ ¢ ._i_l'i|GHER £ PL .
) . : K vckk =
KickAnns Losie sifte

8MZinga  smallworldlebs €  EEA ePort

ocial Media Solutions

®
30/03/2010 i-Publishing Consultants Ltd ©2010 37



Supply and demand

- But are we still reliant on white papers, reports and
surveys funded by technology companies?

. We donot t hti nk so.
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